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ABSTRACT
The study was conducted between the months of June-August, 2017 to examine the role of
Makinde-based Radio stations in creating awareness on sanitation practices in Kampala,
Uganda. The study was conducted in five settlements randomly selected within the Makindye
Division including Kansanga, Bukasa, Ggaba, Kabalaga-Kataba and Nsambiya-Gogonya.
Agenda setting theory was used to underpin this study. Radio campaigns are strong instrument
in raising public awareness on environmental related issues however, the role played by most
of the Makinde-based Radio stations seem to be very low. Hence, this study was aimed to
assess the roles of these Radio stations. A total of 400 respondents comprising of 395 local
community people and 5 officials each from 5 different Makinde-based Radio stations
selected using Purposive sampling technique. Descriptive Survey design was used. Data
collection instruments used were Questionnaires and structured Interview Guide. All
quantitative data collected was analyzed in

SPSS

using descriptive statistics. Some of the

findings revealed that Radio programmes enhanced people’s awareness on sanitation practices
(mean value 2.6 14. std. 1.26), enabled people to understand how to best relate to the
environment (mean value 3.76, std..952). Based on these findings and others not mentioned
here, it is highly recommended that, since positive attitude toward sanitation practices
depended on regular radio enlightenment campaigns, frequent campaigns by the media were
highly recommended.

VIII

CHAPTER ONE
INTRODUCTION
1.0 Introduction
This chapter presents the background, statement of the problem, purpose, objectives and
research questions, scope and significance of the study. The study focuses on examining the
role of Makindye-based radio stations in creating awareness on sanitation practices.
1.1 Background of the study
This section of the background covers historical, theoretical, conceptual and contextual
perspective.
1.1.1 Historical perspective of radio
The development of radip broadcasting is an off shoot of several events around the globe
between the

18th

and

19th

country. According to Ciboh, (2007) man’s search for better ways

of communication came in 1844 when Samuel F.B Morse invented the electric telegraph. It
was an invention by which electric impulses produced sound on a long wire called “audible
tube” which could be picked up at the end of the wire. These events paved the way for what
is regarded today as broadcasting; inventions of previous inventors were studied further and
modified or fine-tuned ~tb arrive at radio broadcasting. For instance, Heinrich Hertz
capitalizing on the electromagnetic theory propounded earlier by James Maxell Clark a
British scientist produced the first radio wave in 1886. Then Gugliemo Marconi working on
Hertz’s experiment invented the wireless telegraph or radio telephony in 1895 in Italy.
By 1901, Marconi was able to send out signals which were received in over 300 kilometers
on the other side of the Atlantic Ocean. Marconi’s achievements were encouraged by other
researchers. In 1902 American scientist, R.A. Fussender of the Pittsburg University
performed the first Broadcasting in history. He succeeded in transmitting both speech and
music. This breakthrough by Fussender, led to what is known today as modern broadcasting,
though after a series of reformations and transformations were done through the passage of
time by other researchers.
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Ciboh, (2007) observed that in Africa, modern broadcasting started by a series of activities
of its British colonial masters, who requested the British government to provide an avenue
through which the colonial administrators could propagate their activities in the society.
Thus the British Broadcasting Corporation (BBC) was commissioned to actualize the
request. Radio broadcasting physically started as, wired broadcasting otherwise called
redistribution or re-diffusion system.
The broadcast media in Uganda were under the exclusive control of the government
between 1953 and 1993. In 1993 the first privately owned station went on air. This
move came in the broader context of privatization of the media worldwide. It was closely
linked to changes in the economic, technological and regulatory environment occasioned
by the sweep of globalization. The channels of broadcasting have in the last decade grown
from one television and one radio station to nearly 200 radio stations, with an additional 40
licensed

but

not

on

air

according

the

Uganda

Communications

Commission

(www.ucc.co.ug). This is up from 80 in 2004 when the first NEMPS was conducted.
Similarly, there are now 40 television stations on air, with an additional 18 licensed
though not on air. This compares with nine television channels in 2004. The stations
broadcast in English, French, Kiswahili as well as various indigenous Ugandan languages
to different parts of the country. While this growth has been phenomenal, it has not been
systematic. As a result, most of the stations are concentrated in the lucrative urban areas and
concentrate on English and/or one or two of the major regional languages because
these are deemed commercially viable. This notwithstanding, there is also a discernible
tendency for local stations to more aggressively champion specific regional interests, as
evidenced by the events of 2009 that resulted in the closure of several local radio stations.
(Broadcasting Council, 2004).
The industry has also seen the expansion of cross-media enterprises like the Vision Group
and the Nation Media Group which own interests in radio, television, print and
online media and continue to expand systematically, particularly in the broadcast
sector, to cover the various regions of the country. The Electronic Media Act of 1996
formalized the liberalization of the media sector and, until 2010, governed its operation.
In 2010, the Broadcasting Council merged with the Uganda Communications Commission
to streamline the operations of, and bring about harmony in the traditional broadcast and
2

telecommunication sectors. Since policy is by its nature dynamic, the UCC is mandated
by the Electronic Media Act to, from time to time, advise the Minister(s) in charge of
information and communication on issues pertaining specifically to broadcasting
policy with a view to keeping policy and regulation relevant and maintaining efficiency
and harmony in the sector~ In doing this, the Commission endeavors, as much as possible,
to involve key stakeholders in the policy formulation process through periodic research and
engagement. (Broadcasting Council, 2004).
Since 1986, there have been many changes in the broadcast media. Government has
Ceased to be the sole owner of broadcast media and private entrepreneurs have
permitted to enter the sector. The range of programming has become broader and more
global. Local media have to compete for audiences with larger, often better endowed
regional and global media enterprises. More Ugandans have embraced formal training in
journalism and communication.

More people have access to both the traditional and new

media although disparities in access between urban and rural and rich and poor persist.
Radio programs can have a direct impact on the perception, attitudes and behaviors of
individuals enhancing their understanding of a environmental related issues. This leads to
a potential behavioral change in sanitation practices. The radio stations program provided
a platform for the community to obtained in-depth knowledge to discuss issues concerns
their environment with local council’s officials in a way forward. This efforts were followed
up by the radio stations and resulted in many of the concerns being addressed with
improved

infrastructure, sanitation and waste disposal. Mass media provides a public

platform for issues to be raised and explored. This contributes to building public demand for
action or reform. The public can use the media as avenue to raise their view in any issues
affecting their live. Therefore if environmental related issues like sanitation practices
were given proper attention by the media especially radio stations considering it unique
quality, the desired enlightenment campaigns toward proper awareness on sanitation
practices can be achieve through programs like discussion, interview, talk shows and
drama (Anderson & Hitchins, 2007).

3

MASS COMMUNICATION AND THE ENVIRONMENT
Environmental issues are firmly entrenched at the Centre of the world in all spheres of
development activity, especially after the Second World War. This is exemplified by the
number of international conferences and workshops which are held on the environment. One
of these, the Rio de Janeiro Earth summit in 1992, marked the beginning of relentless
environmental campaigns across the world from developed to developing nations. This was
followed by the world summit on sustainable development which was held in Johannesburg,
South Africa in 2002 where critical targets for sustainable development, including the
Millennium Development Goals (MDG’s), were defined (UNCED, 1992). These campaigns
were largely in response to the alarming rate at which human activities are affecting the
environment (Introduction to MDGs, 2008).
Environmental communication has now emerged as a strong complementary practice to
environmental education. A broad definition of environmental communication would be,
“the sharing of information, insights and opinions on environment issues, trends, conditions
and solutions using any means of communication, rising from interpersonal methods to mass
communication channel.
Communication through the broadcast media is capable of raising public awareness,
perceptions and attitudes to sanitation practices and it is argued that the lack of
environmental awareness is a major problem in our society. By this, Nwabueze, (2007)
believe that knowledge hã~ to be supported by will, information and abilities to behave in an
environmentally friendly way.
Nwabueze, (2007) also suggested that awareness should be created among residents to
manage household refuse and educate them on the hazards that ill-disposed waste could pose
to the environment and to inhabitants. Therefore, communication becomes necessary to
create public enlightenment or awareness and education on sanitation practices. In Makindye
division, Kampala Uganda, for instance, broadcast media is important for awareness creation
on sanitation practices.
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There are many radio stations in Makindye division and the stations are capable of
transmitting signals within and beyond the area under study as such, capable of shaping
social norms and values, influence people’s decisions in manners that promote a more
environmentally sustainable society. Communication plays a central role in shaping our
understanding of the natural world and the role of humans therein (Castells, 2007).
Okunna, (2002) believes that communication facilitates positive change to the target
audience in terms of improving their living conditions. This is possible when there is
effective mobilization aimed at creating favorable attitudes and behaviors among the people
for whom a development project is being executed. In the same vein, McQuail (2010) argues
that the media could be, a potent force for public enlightenment and popular education.
Communication is also the terrain where diverse points of view are negotiated. The
broadcast media, for example, are central arena for amplifying environmental issues and can
influence the course of policy and attitudinal change. The European Commission for
Environment in its 2009 Environmental Policy believes that both the cause of environmental
problems and possibilities for addressing them depend on human perceptions, attitudes and
behaviors, which are lihked to values, preferences and beliefs about the world.
Communication, therefore, as they see it, is key to analyzing the relation between all of these
aspects. A close link can be drawn between sanitation and the media. Media plays a
fundamental role in setting development agenda by reporting facts, gathering and
disseminating information, analyzing and offering opinions through editorial commentary,
providing forum of exchange, initiating public discussion and debate on key issues (Sambe,
2008).
Mass media through its primary role of informing, educative, mobilizing, and entertain can help
in the goals of creating proper awareness on sanitation practices.

Mass media generates

awareness about social concerns by highlighting key issues of common interests in the
community. Media acts as~ a powerful tool to communicate and provide relevant information to
the targeted people. In sanitation related coverage and spread, media engaged in partnership with
the agencies involved and successfully created awareness among the end users belonging to the
community. In most instances, media coverage was followed by action at various levels. Media
on sanitation recognisized the need for safe environment and has always appreciated the
contributions made by World Health Organization, UNICEF, MDGs, UNEP, and other
5

professionals, so that it helped in engaging people in the learning process (MDGs, 2008).
Media communication always ends up in positive action for good sustainable development
practices. Positive action can happen only when there is an understanding of the situation,
capacity to act accordingly and, above all, the attitudinal change. Environmental communication
has now emerged as a strong complementary practice to environmental education. A broad
definition of environmental communication would be, “the sharing of information, insights and
opinions on environment issues, trends, conditions and solutions using any means of
communication, rising from interpersonal methods to mass communication channel (NEMA,
2007).
1.1.2 Conceptual Perspective
Radio refers to the use of electrical impulse to transmit voice messages to a large audience. Radio
has an enormous power to inform, enlighten, educate and mobilize a large audience at the same
time. It is very powerful medium for mass mobilization (Sambe, 2008).
The concept of environmental awareness is explained as familiarity with an environmental
subject with real understanding of its deeper cause and implications UNEP (1992). This
demonstrates that environmental awareness has a great effect on environmental stewardship
attitudes and it has an effect on environmentally friendly behaviors. The main advantage of
widespread environmental awareness is its contributions to public support for government action in
environmental policy and~ management. The main tool for creating such awareness at macro level
is the mass media.
The media used for the investigation of environmental awareness are newspapers, radio and
television programs which are the widely and frequently used modern media.
According to McQuail, (1994) there are a set of ideas about media tasks in society, like providing
information about events and conditions in society and the world, facilitating innovation,
adaptation and progress.
According to EPA, (2003) awareness creation activities carried out by the media and the various
anti-environmental degradation clubs and organizations that deal with environmental protection
6

have been unsuccessful. It is noted that both urban and rural people were not well informed about
the mode of destruction and protection of the environment. One of the causes of the deep rooted
environmental problems in African countries is lack of awareness which is at the very heart of the
inappropriate management and utilization of environmental resources.
Thus, raising the awareness of a society is one of the strategies required for the effective realization
of environmental objectives and goals. The lack of environmental awareness has been common
even among policy makers, until recently. The problem is that media professionals assigned to do
programs or reports on the environment have several other responsibilities which demand their
attention and time. It is not common for journalists to specialize in more than one area or topic.
The capacities ofjournalists are not strong enough to produce and present programs using creative
techniques (Kapoor, 2011).
The role of the media to raise the community concerns and commitment for social and
environmental issue is a very critical one. Awareness creation for the protection of the environment
and the sustainable use of finite resources are matters that directly concern each citizen. The media
can be an instrument in breaking the silence that surrounds the environmental problems and in
creating an environment that encourages discussions of how the community can participate and
change their behavior.

It is truly crucial to raise public awareness of environmental issues

(Ogonda, 2007).
Media’s efforts to sensitize the public about environmental issues and its continuing central
role in the struggle against the cause of environmental problems are indispensable. However,
the level of involvement of the media in African countries to address environmental challenges is
only event based. Environmental issues have not yet reached a stage where they are the media’s
prime agenda. The media fails to take a creative approach in producing stories about environmental
protection and gives insufficient attention to environmental degradation and its consequences.
The broadcast media, (radio and television), in all their variations, have established themselves as
the most pervasive and powerful forms of media or potential source of environmental information
in world today (Dobson, Bradshaw & Baker, 1997).
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They represent a major channel through which information on environment can be conveyed to the
people TJNEP (1997). Today, more environmental activities and organizations are moving to take
advantage of these powerful media for environmental action and awareness. Many use media to
raise public awareness and understanding of environmental issues, some are using it to document
instances of the environmental crimes and degradation; to lobby for specific policy reforms or raise
funds for specific campaigns (UNEP, 1997).
Environmental journalism encounters other problems that are not easily overcome. For example,
bottlenecks sometimes exist, where editors and program managers may not appreciate, and thus,
pay limited attention to environmental news. Another limiting factor is legitimacy of
environmental issues and where such legitimacy is derived from. For instance, sometimes major
environmental stories are under reported in the country of origin until the foreign media picks it up
and gives international edverage.

However, in many countries, environmental activists and

government agencies handling the subject of environment have not developed fruitful media
relations and use the media only to generate publicity for events and individual actions (Dobson,
Bradshaw & Baker, 1997).
According to Dobson, Bradshaw & Baker, (1997) environmental communicators have recognized
the value and power of using folklore and traditional media, such as songs, dance, drama,
puppetry and mining, to take

environment

and

development

messages to

the

public.

Historically, traditional media have often played a role in the communication and promotion of
new ideas, apart from its traditional role of preserving and teaching established values.
According to WHO and UNICEF, (2010) Sanitation can be defined as the promotion of hygiene
and prevention of disease by maintenance of sanitary conditions (UNEP, 2009). Sanitation is the
provision of facilities for safe removal of human excreta and it forms the major part of
environment we live in. Sanitation as a corner stone of public health the absence of adequate
sanitation has a serious impact on health and social development, especially for children.
Investments in improving sanitation well accelerate progress towards the MDGs and save live
(Arku and Doris, 2013).
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Sanitation awareness encompasses the whole gamut of water, waste management and
personal hygiene as key issues which has not yet led to realization of the goal of
sanitation for all. Therefore, urgent action is required to work towards creating awareness both by
the government and NGOs (Kar and Robert, 2008).
Sanitation is an essential part of health living. Improper sanitation can lead to serious health
illness such as diarrhea and cholera especially for young children in the rural areas. The
World Health Organization (WHO) has shown that in rural areas of development countries 85
percent of all diseases come from poor sanitation.
In 2000, the United Nations launched the Millennium Development Goals (MDGs) initiative to
drastically alleviate world poverty by 2015 through achieving eight goals that are evaluated based
on measurable indicators: The seventh MDGs, sanitation is considered an indicator where the
participating agencies and governments would measure the “proportion of people with access to
improved sanitation” (Arku and Doris, 2013).
By 2000, global total sanitation coverage was 60 percent with 38 percent coverage in rural areas
alone, up marginally from 35 percent in 1990 (WHO/UNICEF, 2010). While these numbers may
seem daunting, they are worse than reported; of 163 developing countries, only 57 have conducted
a count of the poor since 1990 and 92 have yet to undertake such a task.
Uganda is rapidly urbanizing with slums and informal settlements housing approximately 45% of
its urban population. In the capital city, Kampala, most inhabitants live in low lying areas of
reclaimed swamps, prone to flooding during heavy rains. The sanitation coverage in urban areas is
estimated at 81% while functioning hand-washing facilities are estimated at 30%. However,
disparities are very visible with informal settlements like in Kawempe having latrine coverage to
as low as 36% mostly made up of make shift structures which are opened up in the drainage
channels whenever

it rains posing huge health and environmental challenges. The sewerage

system in Kampala only covers part of its central business district and the system currently serves
less than 8% of the total population. As a result, the bulk of the people in the city rely on poorly
managed on-site sanitation, which has contributed to high incidences of water and sanitation
related diseases, such as cholera and diarrhea, as well as degradation of the environment in and
around Kampala (Ministry of Water and Environment, 2010).
9

Given the environmental pollution from the indiscriminate disposal of human waste, each slum
dweller in Kampala spends about 14 dollars per month on water and sanitation related diseases,
with an estimated infant mortality related to diarrhea of 36 children per month. In addition, 5% of
households practice open defecation. The Uganda Demographic Health Survey, (2011) further
confirms that 23 % higher incidence of diarrhea among children in households without improved
facilities than in those with improved facilities which are not shared. Inadequate excreta
management threatens the public health and the environment of informal urban settlements and
urban areas in Kampala. Although legal and policy frameworks exist and are sufficient to achieve
desired improvements in sanitation services, the weak enforcement capacities of the local
authorities, pose huge set-backs in realizing improved sanitation within the urban poor areas and
informal settlements of Uganda (SSWARS, 2008).
For hygiene and sanitation awareness creation and behavioral change the following activities are
planned: preparation of targeted sanitation learning materials such as posters, flyers, banners, radio
spot messages, radio talk shows and printing of t-shirts. In addition, community sensitization and
mobilization meetings will be held across the target community. At the school level sanitation
clubs with girl child representation will be established in 20 schools to promote hygiene
sensitization, learning and awareness; to reinforce behavior change at school and overtly at home
(Ministry of Water and Environment, 2010).
In Kampala City, there are two main institutions mandated to provide sanitation services: These are
Kampala Capital City Authority (KCCA), for on-site sanitation, and National Water and Sewerage
Corporation (NW&SC), for sewerage services. However, three main problems arise with this
structure. Firstly, KCCA has proved to be institutionally weak, in its ability to enforce laws
requiring proper latrine facilities in households and institutions, and to fulfill its obligation to
provide such facilities in public places. Secondly, because NW&SC is only mandated to provide
water-driven sewerage services, performance improvements in its water operations have only
minimally been transferred to sanitation, as the number of people connected to its sewerage
network has remained at only 8% leaving out majority of the poor people living in slum areas.
Thirdly many external (donor) interventions in slum areas have been highly subsidized and often
free, based on the assumption that residents of informal settlements are too poor to pay for the
10

development of their own sanitation facilities. As a result, many poor urban residents have not only
found unsafe ways of getting rid of the sludge, like opening the latrines during rainy seasons for
the sludge to follow into the drainage channels, but also the formal service providers such as
private cesspool empties have neglected them due to inaccessibility of their residences and are
highly costly for the urban poor (Ministry of Water and Environment, 2010).
In 2005, the World Health Organization and the other multinational organizations reaffirmed their
commitment to water and sanitation with the International Decade for Action (2005-2015), also
known as Water for Life. WHO and UNICEF both believe that “improved water and sanitation
will speed the achievement of all eight MDGs” (WHO/UNICEF, 2010).
The goal of this decade is to “Halve, by 2015, the proportion of people without sustainable access
to safe drinking water and basic sanitation (WHO, 2012). The goal is ambitious considering the
marginal increase in sanitation within the millennium thus far; however, it cannot be denied
that under a more sustainable approach to sanitation there has been a significant increase from
the technical approach of the early decades to now.
It is a well-documented fact that the interventions of WHO, UNICEF and other International
agencies lead to improvement in sanitation and water supply which play an important role in
reducing high levels of morbidity and mortality that prevail in poor societies. Use of safe drinking
water and improved hygiene and good sanitation practices has been proven to be essential for good
health and availability of water is a prerequisite for socio-economic development.
Despite pushes by the MDGs and Water for Life, sanitation does not readily attract donor funding
and or the adequate attention of governments (Hannah, 2010). It is pretty astounding given the
dire, negative consequences that lack of sanitation creates, that there is a lack of agency on the part
of governments. In fact, many developing governments “dedicate only 0.5 percent of their budgets
to water and sanitation or ‘watsan’, on average” (Banerjec and Morella, 2010).
Other than not immediately seeing the political benefit to tackling the sanitation needs of
communities, these governments have been plagued by a series of unfortunate development
mishaps arising first, from a historical lack of definition regarding sanitation; second, from an
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absence of community participation: and, third from trouble deciding the best way to finance it
(Banerjec and Morella, 2011).
Thus, from this historical gap, media sanitization campaigns held by radio stations play an
important role in educating people and creating awareness on proper sanitation p r a c t i c e s
within the chosen area of Kampala district especially in Makindye division. Years of effort by
the government machinery, partner organizations and NGOs have helped in improving the
situation related to safe water, sanitation and hygiene but the progress has been slower than
desired.
1.1.3 Theoretical Perspective

The research study was based on the Agenda Setting Theory formulated by Maxwell McCombs
and Donald Shaw in 1972. McCombs and Shaw explain that Agenda setting theory is the ability of
the news media to influence the salience of topics on the public agenda. That is, if a news item is
covered frequently and prominently, the audience regarded the issue as more important. The
researcher used the theory because every mass media has a certain capability to influence its
readers or audience on the matters which is being published or broadcasted regularly. Radio which
disseminate news and information on sanitation practices have tremendous impact on audience and
influence them to take action which has been suggested accelerating the process of change (Davis,
2002).
McQuail, (1994) state that these ideas of salience provide through which the degree of issues can
be examined and explained. In this regard, the concept of agenda setting theory can be said to be a
component of environmental communication theory, particularly in the study of environmental
coverage. Agenda setting can be described as a process through which certain issues are more
significant than others.
McQuail, (1994) Further explains that the media provide relevant attention to issues in news
coverage by influencing the rank order of public awareness of issues and attribution of
significance, which in effect could influence public policy making. This means the examination of
agenda-setting can offer an explanation of why information about certain issues are addressed
frequently while other issues are event based to the public, as well as how public opinion is shaped.
12

Agenda setting theory also provides an explanation about the critical role the media can play in
influencing human perception of issues and events. The relevant of this theory for this study is that,
media are not only pervasiye in their presence but also persuasive in their ability to focus public
attention on specific issues.
1.1.4 Contextual Perspective
This study was carried out among communities in Makindye division, one of the divisions
of Kampala, to examine the role of radio stations programs in creating awareness on
sanitation practices. Makindye division is chosen because it is one of the areas with a lot of all
kind of waste compared to other districts in Uganda (NEMA, 2007).
It consists of people living together in some form of social organization and cohesion.

Its

members share in varying degrees of political, economic, social and cultural characteristic
as well as interests. They have or may not have strategies to address sanitation to curb disease
outbreak, toxic environment and community protests against authority among others. In this
context, the study seeks to establish the extent to which radio stations have successfully created
awareness and changed the current community practices towards proper sanitation. It examine
individual practices towards the formal and informal waste collection sites, what drives them to
behave the way they behave and establish whether they have received any educational programs
through radio stations warning them of the dangers of poor sanitation practices or not.
1.2 Statement of the problem
Status of hygiene and sanitation has been a very serious issue of concern in Kampala city, with pile
of wastes dumped on roads, household compound, city squares, schools and almost everywhere
(Okot-Okumu & Myenye, 2011). Issues of sanitation has been presented in Kampala with the
growing population at an alarming rate coupled with technological advancement over time, waste
disposal and management began to constitute serious problem. Indiscriminate dumping of
household solid wastes on~the streets, rivers and drainages systems has contributed in no small
measure to drainage blockage, flooded roads and the spread of offensive odors and diseases. Many
households are struggling with how to manage their waste. Waste is accumulating day-in day-out,
as there is no proper waste management. In the context of Uganda, sanitation is both an urban and
rural problem. It is also indicated by the United Nation that sanitation is a critical concern in
Uganda (UN, 2011).
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The problem was escalated by the dumping of refuse in gutter, drains, roadside, unauthorized
dumping sites and stream channels, poor drainage system and delayed garbage collection from the
few allocated garbage skips designated by the city authorities. This condition resulted into a
number of health problems including cholera outbreaks, flooding of people’s houses. According to
Ugandan demographic h~alth survey 2013 confirm that 23 percentage of higher incidence of
diarrhea among the young children in households are as a result of poor sanitation practices. Which
also leading to widespread diseases (epidemic) such as diarrhea, polio, dysentery, cholera, skin
rashes and it’s the major causes of high infant mortality rate (Bwire, 2013).
Despite the efforts of Uganda government Kampala Capital City Authority (KCCA) and National
Water and Sewerage Corporation (NW&SC) of ensuring proper sanitation through sewerage
system still the dumping of waste inside drainages, on the road side still continues. It is assumed
that, publics were not adequately enlightened through the media on the effects of their actions on
the environment.
It is therefore imperative that the government and people in Uganda are properly informed on the
dangers of indiscriminate refuse disposal and how to properly dispose of waste in a hygienic
manner. The researcher strongly believes that one medium through which this can be achieved is
through awareness campaigns on radio and other media. Radio, is the most popular medium in
Uganda, since it is affordable to the majority of the population and has a very wide reach. This
study therefore aims to find out the role of Makindye-based radio stations in creating awareness on
sanitation practices.
1.3 Purpose of the study’

The purpose of this study was to examine the role of Makindye-based radio stations in creating
awareness on sanitation practices.
1.4 Objectives of the study
i.

To ascertain how much of air time is dedicated to sanitation related programmes by
Makindye-based radio stations.

ii.

To examine the perception of residents in Makindye division on the roles of radio stations in
creating awareness on sanitation practices.

iii. To establish between radios based awareness on waste management and sanitation attitude of
residents in Makindye division.
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1.5 Research Questions
i.

How much of radio air time is dedicated to sanitation related programmes by Makindye-based
radio stations?

ii. How does the resident in Makindye division perceive the roles of radio stations in creating
awareness on sanitation campaigns?
iii. How effective radio sensitization campaigns on sanitation practices in Makindye division.
1.6 Scope of the Study
1.6.1 Geographical Scope
The study was cover radio stations found in Makindye division. Which includes KFM radio,
Galaxy FMI, Community radio, Dembe radio and Radio Sapiensa? It was also cover a sample of
listeners found in Makindye Division Kampala Uganda. To access radio stations programs on
sanitation campaigns.
Makindye Location and History
Makindye division is the southern part of the city of Kampala and is one of the five divisions that
make up Kampala city. Administratively the division is made of 21 parishes in which there are 15
of informal settlements. The earlier settlement is said to have been established as early as the
1890 while the most recent was first settled in 1997. As result of their location, residents of the
slums in Makindye must cope with natural location hazards like; floods, garbage dumps, busy
roads, power lines, open drains, and industrials hazards. These areas are also prone to man-made
disasters like; forced evictions, crime, community violence and riots.

Land
According to askyourgov.ug (2017) land in Uganda is held in four forms of land tenure
namely; Mailo, Customary, freehold and leasehold tenure systems. Majority of the land on
which the slum settlements in Makindye sit is owned by the church (3 6%) and private owners
(27.3%. Under freehold:tenure, however Buganda Kingdom also owns a considerable portion
(29%) under the Mailo tenure. The rest of it is (9%) owned by the Makindye Municipal council.
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Population
According to askyourgoV.Ug (2017) there are approximately 409,500 people in the informal
settlements of Makindye division. Which include; Bukasa-(25000), Ggaba-(1 7000), Kabalagala
Kataba-(3 8000), Kabalagala-KikUbamutwe- (300000, Kansanga-(200000, Katwe 1 -(25000),
Katwe2-(42000), Kibuye 1 -(24000), Kibuye2- (25000), Kisugu-(23500), Nsambiya-Gogonya
(32000), Nsambiya-KeV~fla-(SOOOO), Salaama- (22000), Wabigalo-(36000), Total (409500).
1.7.2 Content Scope
The study aimed to examine the role of Makindye-based radio stations in creating awareness on
sanitation practices (KFM radio, Galaxxy FMI, Community radio, Dembe radio and Radio
Sapiensa) programs on their sensitization campaigns on sanitation practices, amount of airtime
dedicated to sanitation related programs and determine the level of influences radio campaigns
have on the attitudes of the residents of Makindye division.
1.7.3 Time Scope
This research study covered radio programs on sanitation practices from 2011

—

2016. This time

frame was specifically chosen because it marks the beginning of the 2011 media reforms in
Uganda, therefore provides the basis for a reflective analysis.

1.8 Significance of the Study
The results to be obtained were used to generate possible ways on how communities can maintain
proper sanitation practices with less or no damage to their health and environment. It also inform
the radio stations program managers and producers of sanitation related programs on how to
disseminate, packaging, time allocating, reviewing their environmental related programs contents.
The finding and recommendations of the study will be of great benefit the Ministry of Health
(policy makers) academicians and environmental agencies. The results of this study will be useful
in the area of sanitation and hygiene, particularly in formulating appropriate policies and
strategies to address the problem of poor sanitation and hygiene practices. The study will serve as
a reference point to the Metropolitan Assembly and waste management institutions as far as
improved sanitation is concerned in Makindye division. In this case, it will give them an in-depth
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~nderstandiflg of what the problems of poor sanitation are and the strategies to tackle the problem
through media.
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CHAPTER TWO
LITERATURE REVIEW
2.0 Introduction
This chapter presents the theoretical review, conceptual framework and review of related
study.
2.1 Theoretical Review
For the purpose of this study, the Agenda setting theory was used for the theoretical
framework and to guide the research.
Agenda Setting Theory:
McCombs, (2005) ~bservers that agenda setting theory implies that the mass media
predetermine what issues are regarded as important at a given time in a given society.
Agenda-setting theory describes the ~‘ability [of the news media] to influence the salience of
topics on the public agenda. That is, if a news item is covered frequently and prominently, the
audience regarded the issue as more important.
The media often set agenda for the public to follow by monitoring trends and events in the
society and raise agenda based on what they have monitored. It is like beating of the drum by
the media and when the public listens to the beating they begin to dance to the tune of the
drum. This is so because whatever issues rise by the media is the matter of concern to the
public (Severin and Tankard, 2001).
The theory proposes’ that the facts which people know about public issues tend to be those
which the mass media present to them. The relevance of agenda settisng theory to this study
is anchored on the ability of the media particularly radio to set public agenda. It informs,
sensitizes, educates and mobilizes people on how to manage their waste in order to improve
their sanitation practices and personal hygiene.
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2.2 Conceptual framework

NDENT VARIABLES

DEPENDENT VARIABLES

stations
~adio programs on
anitation
nfluencing behavior

Intervening Variables

I

Sanitation practice

1. Ministry of health
2. WHO/UNICEF
3. Other NGOs

e

____

e
e

Waste
management
Safe water

tnd attitude change

o

Wash hands
Open defecation

[ime dedicated to

o

Hygiene practice

~anitation programs

_____________________

2.3. Related literature review
The study conducted by Tumwebeze and Mosler, (2015) title “Behavioral factors for
improved after-use cleaning habit of shared latrines In Kampala slums, Uganda.” accessed
behavioral factors (risks, attitudes, norms, ability and self-regulation) for improved after use
cleaning habits of shared latrine in Kampala in which latrine users cleaning habit and
behavioral influencing factors were assessed .The finding after testing behavioral
interventions consisting of discussion and commitment showed that there was improvement
in individuals after-use shared latrine cleaning habit from the discussion. The improvement
in cleaning habit was through individual’s awareness of their vulnerability to getting
diseases, involvement of latrine sharing facilities in cleaning personal cleaning norm and
commitment. The data analyzed in this study is part of the large data collected in a beforeversus after-intervention study on shared sanitation users cleaning behaviors.
Tumwebeze and Mosler, (2015) conducted a study in three slums in Kampala (Kirode,
Lufula and Mulago 11 1~ Uganda’s capital city between 2012 and 2013. The behavious
assessed in this study included shared sanitation user’s participation in cleaning (after
latrine use and collective cleaning-such as having cleaning days). Based on the findings
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from the before-intervention study, respondents with dirty geographical defined sanitation
facilities were randomized into control group discussion intervention. The shared sanitation
users in the control group received no direct intervention while those in discussions only
received a one point group meeting and making a public written pledge to participate in
cleaning. Data for the before-versus after-intervention studies to evaluate after-latrine use
cleaning was collected using household structured questionnaires administered by trained
research assistants. Each of the discussion lasted between 30 minutes to one hour and was
moderated by a local leader from the studied slum. The content of discussion was general to
the way the facilities were used and maintained clean. The cleaning interventions (group
discussion supplemented by a signed public commitment) were designed following the
RANAS behaviors change techniques to positively alter shared sanitation users risks,
attitudes, norms, abilities and self regulation believe to improve their cleaning habits. The
implementation of the interventions was done with support from a local NGOs (sustainable
sanitation and water renewal system) and local leaders and village health workers from each
of the slums. The intervention lasted for three months and post-intervention survey
conducted three months later. Data from 305 respondents that participated in the beforeversus after-intervention study is reported. Discussion and commitment were tested in study
as an approach for after-latrine-use cleaning habit and a linear regression is performed for
the effect of RANAS factors on after-latrine-use cleaning habit.
The study revealed that group discussion and commitment were important in improving
shared sanitation users after-latrine-use cleaning habits. It is important for practitioners to
prioritize promotion of behavior and interventions based on evidence-based research.
Therefore relating this finding to my study is the important of group discussion in creation
awareness on sanitation practices. This result showed the magnitude of the awareness in
improving sanitation practices.
Janowitz, (1969) argued that mass communication as a technological means of reaching
heterogeneous audiences by using devices such as radio to spread the environmental
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information, education works better in different parts of the world as an alternative solution
to an environmental problems at hand.
Ruksana, et a!. (2017) studied role of mass media in sanitation and hygiene practice in
India.

The finding indicated that majority of the respondents were not satisfied at the

extent the broadcast media

have contributed

towards

sanitation

and

hygiene

practices. Results obtained from programs schedule of the broadcast media showed that
sanitation related programs in all the stations were very poor when compare to other
categories of programs like social and entertainment or religious programs. This was as a
result of irregular enlightenment campaigns on sanitation practices.
Garang, (2015) studied the role of national radio in solid waste management in Juba South
Sudan. According to the findings, the research revealed that national radio play a very
crucial role in solid waste management, the respondents strongly agreed that South
Sudan radio create awareness, educate and entertain.
Abhilasha and Kakade, (2010) in their study of News coverage of sanitation in Kannada
Newspapers India stated that the role of media in creating environmental awareness is a
dominant one. The results of their study show that a vast majority of 80% respondents
claimed that they were informing themselves regularly on environmental issues on radio,
television, and newspapers.
Schramm, (1964) said that it is extremely difficult to imagine that national and economic
development can be achieved without the input of external information. Irrespective
of this complexity and indirectness, the fact remains that development related information
must reach the population if any positive change is to be brought about.
Singhal and Rogers, (1989) stated that media play crucial role of disseminating relevant
environmental information which offer solutions to environmental issues and possibilities
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about suitable novelty because environmental awareness helps in conservation and
sustainable development.
Josephine, et al. (2013) studied assessment of public awareness and knowledge of media
campaigns on environmental issues in South-South Nigeria. The findings of the study
showed that majority of the respondents were aware of sensitization campaigns by
the media about environmental issues and the attitude of respondents in regards to
environmental management issues has changed positively due to media campaign.
Frank and Doris, (2013) have studied the role of media as an advocate in achieving
Millennium Development Goal (MDG) on Sanitation and water in Ghana. This case study
focuses on the amount of coverage of sanitation and water related issues in the
Daily Graphic newspaper in Ghana. The study shows that more importance is needed for
rural sahitation.
Akpoghiran, (2015) conducted a study on influence of broadcast media enlightenment
campaigns on solid waste management in Nigeria. Findings from the programmes schedule
of the nine (9) stations obtained showed that public enlightenment campaigns on
environmental information and issues like solid waste management were inadequate
and insufficient for sustainable environmental behavior and development. For example,
four (4) stations (Melody~ FM, Warn; NTA, Amukpe Sapele; Radio Bayelsa and EBS,
Benin) do not have direct programs on environmental management. We have explained
direct program in this study to mean programs that directly deal on environmental issues
like social/magazine program where a small segment for few minutes highlight issues on
environmental management. Therefore, from the data obtained from these stations, it is
evident that the extent of broadcast media enlightenment campaigns on environmental
information and management is very poor, inadequate and
change.

Only

five

stations

have

insufficient

for

attitudinal

regular programs on environmental management

and this appears once a week. This is also inadequate.
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McDonald, (2004) believed that devices such as radio raise people’s consciousness about
how people can manage the garbage in this modern era of technology, the progress in
telecommunication netv~’örks have improved the work of mass media to cover
distances faster availing environmental news to people around the globe to achieve
their ultimate goal of conserving the surrounding to suit their favorable living standard.
Alahari, (1997) States that what bothers most of the communication researchers is not the
effect of mass media on people but its latent functions of bringing positive impact on our
social life that help us to achieve our national development.
Hagen, (1962) prioritized the need of modernization as a special need in development of the
third world countries which he believes can be achieved through expansion of the media
and its programs. Consequently Lerner, (1958) believe that the correlation among
urbanization, modernization and communication should be considered as a crucial step
forward in enhancing

media potentiality of its exposure which leads to the boost of

economic and political partaking.

Roba, (2012) studied media and environmental awareness in Ethiopia. The findings showed
that a scarcity of environmental related information and no permanent section was assigned
for environment issues to be presented in form of news, reportages, interviews or
commentaries in the media. The study further revealed that no proper issues such as sport,
development, investment, agriculture, health and education. The poor emphasis was given
to environment issues like waste disposal, water, sanitation and hygiene either within the
newspaper or in the editorial policy; if at all covered; most of the environment issues were
too brief and covered only indirectly giving high priority to the emphasis of environment
issues in the editorial policy may have ultimately resulted in poor and inconsistent coverage
in the newspapers and on radio and television.
Hannah, (2010) in her study stated that the role of media in creating environmental
awareness is a dominant one. The results of study show that a vast majority of 80%
respondents claimed that they were informing themselves regularly on environmental
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issues. Out of these 80%, 93.8% used television, 82.7% used newspapers. Television and
newspaper play a more important role in environmental awareness creation, both out of
the perspective of supply and demand on information on environment.
According to WHO, (2012) approximately 1.1 billion people in world do not have access to
safe water and another 2.6 billion do not have access to adequate sanitation. In developing
countries an estimated 2.2 million people, die annually due to diarrhea linked to a lack of
access to safe drinking water, inadequate sanitation and poor hygiene. WHO statistics show
that 88 percentage of the burden attributable to unsafe water supply, sanitation and hygiene
severely affects children in developing countries.
Tumwine, (2002) is of the opinion that in East Africa, poverty remains one of the
greatest challenges facing the people and their governments. From a water and sanitation
perspectives, commendable achievements for better health, water and sanitation have been
realized. The public health

situation

in

East

Africa’s

urban

poor

is

greatly

compromised because of inadequate sanitation and hygiene. The institutional framework
for addressing urban sanitation and hygiene does not work for the poor. Sanitation
conditions are particularly poor in East Africa’s slums, where a majority of residents
resort to open spaces and pit latrines that are over-used and inadequately maintained.
Providing better sanitation facilities is one of the biggest challenges till date. After the
millennium era, tackling sanitation and hygiene issues is becoming a key issue in terms of
providing sanitation facilities and in creating awareness among the masses for behavioral
change (Hannah 2010).
Social ailments like poverty are more than a lack of income or a shortage of material goods.
Human poverty, lack of basic capabilities for participating in the standard activities of the
communities is aggravated by lack of sanitation. For urban slum dwellers and rural
population, living in areas surrounded by human waste and garbage is creating
embarrassment and depriving people of participation, choices and opportunities
(Tumwebaze, 2013).
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Around 8,00,000 people in developing nations still live by manual scavenging by carrying
feces in baskets on their heads, a livelihood that bars their inclusion in mainstream society.
In these pathetic conditions, people are suffering due to lack of basic sanitation amenities.
Poor awareness is the main cause for this problem. The sanitation problems in rural and
urban areas are different and challenges also vary (Kar and Robert, 2008).
According to Garrett, et al. (2008) in Kenya approximately 80 percent of hospital
attendance is due to preventable diseases out of which 50 percent are water, sanitation and
hygiene related. For example, about 2,500 Kenyans died from diarrhea and gastroenteritis
diseases in 1999. At about the same time, diarrhea and gastroenteritis diseases were the
highest causes of infant hospitalization. Thousands of children suffer nutritional,
educational and economic loss as a result of diarrhea and worm infections. In all these
cases, informal urban settlements are the worse hit due to extreme congestion and general
hygienic negligence (Hotez, 2009).
A rapid applied research pilot study to determine the level of hygiene awareness conducted
in Nairobi by Kenyan water supply and sanitation collaborative council in 2003 indicated
that knowledge on the key hygiene behaviors and practices by the slum residents was very
low and only 29 percent of the respondents had ever attended any form of hygiene training
(Garrett, 2008).
The situation in Uganda is not significantly different from that of Kenya. The traditional
approach has focused mainly on improving supplies. Notwithstanding the emphasis on
improving water supply, 80 percent of incidences of diseases in Uganda are linked to poor
sanitation. These diseases are the top killer in the country with a lack of clean water
accounting for nearly 50 percent of the diseases. In 1996 diarrhea, worm infestations, eye
infections and skin diseases all either water borne or poor sanitation related diseases
accounted for 23.5 percent of illnesses in all health units across Uganda. In Uganda, a
cholera epidemic in 1998 recorded 46,000 cases and 1,900 deaths in 37 districts. Some of
the impacts are such that 3.5 percent of all work time is lost due to sanitation related
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diseases culminating in 40 million working days per year lost due to sanitation related
diseases (Bwire, 2013).
2.3.1 Radio campaign on sanitation practices
Mass media act as a catalyst in enlightening the masses on issues related to environment
like climate change, global warning, deforestation, desert encroachment, top soil loss, green
peace movement, depletion of the ozone layer, greenhouse gases affect, acid rain,
sanitation, and waste management and so on. Most of these problems caused by the
irresponsible lifestyle of human beings. The waves of these movements are kept alive
mainly by the coverage in various media (Pate, 2003).
Mass media in the current world play a major role of bringing people together around the
universe. This has enable people to share some educative information that help them
build up their surrounding environment in a suitable manner that fit human life. Different
societies adopt changes as per what they see and hear from the media. These changes are
not limited to socio-economic activities, political matters and the world’s environmental
issues.
Through the years, the mass media in general and radio in particular, have played a crucial
role in creating awareness regarding environment, health, hygiene, sanitation, cleanliness
etc. among masses. Radio is still the most popular, economic and accessible means of
communication in developing countries. In Africa, the number of radio sets per head is
superiors by far too number of television sets. In places with high rate of illiteracy, poverty,
inadequate electricity, lack of internet, radio play key role in daily life. Radio provides
information to audience in their local language with seems to be more effective than any
other language.
A person can cultivate healthy behavior when constantly exposed to encouraging
material. Therefore, total eradication of illegal dumping, poor management of solid and
liquid waste is difficult without radio intervention. Radio is an integral part of national
development because it cuts across different facets of human endeavor. Of all the
communication tools available to the population of developing countries, radio has been the
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life wire of community development, agricultural development, health improvement and
human capital development (Ciboh, 2007).
Media and environmental awareness
According to Morgan, :(1997) the media is a significant source of environmental
information for people. He also postulated that a significant amount of the public’s
knowledge of environmental issues is likely to come from the media. According to him
much of what people hear about issues such as the greenhouse effect, sanitation, global
climate change, ozone depletion, water, air pollution, and other environmental threats,
is likely to come from the media, since our first-hand knowledge of the state of the
environment is likely to ~be minimal. Critical to the realization of any novel idea of
relevance and practical translation is the matter of creating and raising its awareness. In the
domain of environmental issues, environmental education plays a key role in sensitizing
people on the need and significance of programs carried out to address environmental
related problems confronting them.
In fact, it has been sugge~ed that the media is frequently the only source that people use to
gather information about environmental issues. It could take up a crucial role by providing
technical information about relevant environmental problems and possibilities (McCombs,
1995).
Hansen, (2007) stated that “media discourses help to shape and set the parameters of
discussion and understanding of environmental issues” and for resulting social and policy
responses. Media coverage of environmental issues can heighten or diminish the amount of
attention the public pays to these issues and strongly influence the political discussions
that take place about the environment. In the past, the role of media in human society was
seen essentially as sources of information and to influence people. It is now being proposed
that

the

media

should

be understood as a process of social interaction through

a balanced exchange of information and experience. This implies participants critically
analyzing the role played by the media in environmental protection and progressive
management (Hansen, 2007).
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As a result of the significant role the media play in developing the public’s understanding of
environmental issues, it will give the confidence to act appropriately leading towards
sustainability. Some researchers have concluded that the news media not only play a
significant role in modeling the public’s knowledge of environmental issues, but also
play a part in the public’s likelihood to participate in environmentally-friendly behaviors.
All stated issues indicated that the media are a significant tool in raising awareness of
people on environmental issues.
2.3.2 Perception of the community on sanitation
Perceptions of the bond between people and places (environment) have also been studied by
(Smaldone, 2007). He used the term place attainment to explain one’s emotional or
affective ties to a place.

This was generally thought to be the result of a long-term

connection with a certain environment. As it were, one can have an emotional response
(thoughts, feelings, memories and interpretations) towards his environment but the degree
of liking it depends on his behavior to the environment. Environmental psychologist,
Smaldone (2007) explored how one’s perception or attitude to the environment or ‘place
identity’ as he called it, affects his behavior to the same environment. The analogy is that;
with one’s biological, social, psychological and cultural experience with the environment,
one’s attitudes, values, feelings, beliefs and perceptions of the environment are formed.
That is, by reason of perceptions, a person’s environmental behavior is formed.
Macawile and Sia Su, (2009) study examined local government officials’ perceptions and
attitudes towards their community’s solid waste management and detect whether gender
differences exist on the perceptions and attitudes of local government officials. To them,
men and women or local government officials’ perceptions and attitudes towards solid
waste management are

nat significantly different from each

other. Men and women have

equal roles, responsibilities, perceptions and attitudes towards their community’s solid
waste management. Their study revealed that respondents recognized that attaining
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sustainable waste management is a joint responsibility of the government and its community
members. Environmental awareness starts to develop when people notice that unfavorable
or threatening changes in the surroundings emerge, and the effect of which cannot be
corrected easily.
The realization that environmental damages need a long time to recover stimulates the
arising environmental awareness further.
Olgyaiová, et al. (2008) believed that motivation is necessary to increase the level of
knowledge and skills in health matters.

Even though people and organizations think that

the state of the environment should be improved, they do not see themselves as active actors
in this process. They consider that somebody else, for instance scientists, environmental
non- governmental organizations or international organizations should focus on, or solve
environmental problems.
Motivation as Olgyaiová, et al. (2008) defined it is the driving force that causes an
individual to act in order to achieve a specific goal. Motivation is usually perceived as a
positive force, the desire to achieve a goal. The driving force of the society changes from
the growing production and economy towards a steady sustainable welfare.

Raising

environmental awareness supports the development towards sustainability. Media
enlightenment campaign on sanitation practices can motivate the public to achieve a
common goal of environmental friendliness. Environmental awareness is affected by
external stimulus (motivation, knowledge and skill). The right motivation, for example,
brings about the desire and will to make environmental friendly choices when given
opportunities to act. Improved state of the environment is based on environmental friendly
actions and choices taken. However, the element of awareness is not sufficient without
knowledge, understanding, the change of attitude and physically participation.
According to Hassan, (2009) Observed that no matter how much knowledge that has been
gained by someone, still, it cannot be assumed as perfect as the individual does not applies
the knowledge within his life to differentiate between the right and wrong. For instance, by
looking at the context of environmental issues, there are lots of individuals that gain
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knowledge and awareness regarding the environment still they have irresponsible attitude
towards their surroundings.
2.3.3 Attitudes of the community toward sanitation
In psychology, attitude is a mental position with regarded to a state or fact Boateng and
Nkrumah, (2012). Attitudes reflect a tendency to classify objects and events and to
react to them with some consistency. Attitudes are not directly observable but rather are
inferred from the objective, evaluative responses a person makes. Attitudes are formed as a
result of this ongoing evaluative process. Based on this that attitudes are defined as
evaluations of entities, including behavior, that results in perceptions of favor or disfavor
(Momoh and Oladebeye, 2010).
A new paradigm shift and revolutionary thinking are needed to change the attitudes and
behavior of those who are entrenched in traditional sanitation practices and knowledge.
Experience has shown that clean water alone leads only to minor health improvements.
Sound hygiene behavior must be recognized as a separate issue in its own right, with
adequate sanitation and clean water as supporting components. While each of the three
elements has some health benefit, it is their combined effect that has far greater impact.
Thus, hygiene behavior is virtually impossible without a source of water and a safe means
of disposal of human and other wastes African Development Bank, (2012). The WASH
campaign will promote a genuine transformation of attitudes, policies and practices and
persuade the international and donor communities to allocate high priority to those countries
with good water supply yet poor sanitation facilities. Proper monitoring and evaluation
through the development of indicators will be developed to track the campaign’s progress
and help ensure its effectiveness (Mahuah, 2008).
This presents a safer alternative to uncontrolled dumping of solid waste. It is very clear that
poor sanitation can be dangerous to human life as well as the environment; therefore
establishment designated places (landfills) where waste that can neither be recycled nor
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composted can be managed, becomes necessary. A standard landfill is designed in a way
that it can protect ground water from contamination, and also avoids fires that would
break out as a result of methane emission (Cointreau, 2000).
Garang, (2015

) in his study role of national radio in solid waste management in Juba South

Sudan revealed that, Radio is playing a crucial role in influencing people~ s behaviors,
attitudes and beliefs towards solid waste management in Juba; the extent of random disposal
of garbage by the populace has reduced as compared to those years back. And the issue of
sicknesses such as diarrhea, cholera and typhoid are no longer frequent.
2.4 Gaps of the study
Many studies have looked at the role of media and environmental related issues from
different dimensions like open defecation, air pollution, flooding, waste management, desert
encroachment, protection of natural resources, safe drinking water, toilet hygiene,
sanitation, wash hand practices, among others. However, after reviewing the literature it
was found that most of this research works have been done India, Nigeria, Kenya, Ghana,
South-Sudan, and Ethiopia. Example; (India), Abhilaha and Kakade (2010), Ruksana et al.
(2017), Hoerisch (2010), Alahari (1997), Kapoor (2011), Majra (2010), (Nigeria); Momoh
(2010), Pate (2013), Olukami (2014), Josephine (2013), Akpoghiran (2015), (Kenya);
Tumwine (2013), Garrett (2008), Makali (2003), (South-Sudan), Garang (2015), (Ghana);
Frank and Doris (2015) and Roba (2012) in Ethiopia. Limited studies have been done in
Uganda. Moreover no study of this nature was found to have been conducted in Makindye
division Kampala Uganda. Therefore, this study with aimed to fill the contextual and
content gaps created.

31

CHAPTER THREE
METHODOLOGY
3.0 Introduction
This chapter presents the research design, study area, target population, sample size,
sampling techniques, data collection instruments, validity and reliability of the instruments,
data analysis techniques, ethical considerations and limitations of the study.
3.1 Study design
This study used a mixed methods approach and Descriptive research design. A mixed
methods research design is a collection of both quantitative and qualitative data in a single
study to understand a research problem being studied.
Quantitative Research: it involves collection of numerical data in order to explain
phenomena of interest, using questionnaire data analysis being mainly statistical.
Qualitative research: was employed using structured Interview Guide.
Descriptive Design: concerned with the describing the characteristics of an event,
community or region providing data about population being studied (Amin, 2005).
This design was deemed appropriate for this study because the study sought to gather
information from Makindye residents and from the subject key informants such as Local
council officials and radio station program managers. As a result, questionnaires
constructed with close-ended questions were administered to people under study while
qualitative data orIinformation from the key informants were collected using interviews to
complement the information generated through survey. The study used survey design
because the data was collected from a large sample size which is more than one hundred.
3.1.1

QUESTIONNAIRE DESIGN

The questionnaire was made of three broad sections. Section A aimed to get biographic and
demographic information such as gender, age and occupation. It is the opinion of the
researcher that for this sort of study, the educational and other demographic information of
the respondents is necessary so as to ensure that they understand the import and also to
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differentiate the level of understanding of sanitation issues based on their educational
pedigree. Section B of the questionnaire consisted of eighteen questions on a five point
Likert scale ranging fromStrongly Disagree to Strongly Agree. The section aimed to gather
respondents’ opinions on Radio programs on sanitation in Uganda, their perception on
sanitation and their general attitude to sanitation practice.
Section C consisted of ten questions on a Likert scale ranging from Strongly Disagree to
Strongly Agree and was aimed at gathering respondent’s’ opinion on the sanitation practice
in Uganda. For a detailed.description of the questionnaire, check appendix 1.
3.1.2. INTERVIEW GUIDE
Two interview guides were developed; one for key personnel in radio stations under study
and the other for community leaders. There was a need to distinguish between the two
because the kind of information sort from them was vastly different and in some cases the
level of education and comprehension were different. So it became imperative for the
researcher to develop two different interview guides for the two classes of interviewees.
The interview guide for the program managers in radio stations had two sections, with the
first section focusing on confirming demographic and biographic information. While the
second section asked the pertinent questions that focused on how they broadcast programs
focusing on sanitation issues in Uganda. The interview guide made use of both open and
closed ended questions in order to allow for flexibility in the answers provided and also
ensure that the researcher is not manipulating the data to suit an agenda.
The interview guides for the community leaders was similar to those for the radio managers,
but focused more on finding out the role of the community leaders in ensuring proper
sanitation and their genernl perception on how the government had handled sanitation so
far. The interview guides can be found in appendix 2 and 3 respectively.

33

3.2 Target population
The target populations of this study was 409, 500 local community dwellers residing in
Makindye division and officials as well as program managers of radio stations in Makindye
which includes KFM radio, Galaxy FM1, Community radio, Dembe radio and Radio
Sapiensa.
3.3 Sample size determination
The sample size of this study was 400 respondents obtained by using the Slovene’s formula
from a targeting population 409,500 as follows:
=

N
1+ n(e)2!

Where;
n sample size number
N = total population
e constant of 0.05n
409,500

=399.90234375 respondents

1+409500(0.0025)

Table 3.3: Showing the sample size distribution
Dategory

Sample size

ommunity members

390

~ocal councils officials (key informants)

5

~rogram managers (key informants)

5

fotal

~00

Source: field survey, 2017
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3.4 Sampling technique
This study made use of Purposive and Simple Random sampling techniques. Simple
random sample is a sample obtained from the population in such a way that samples of the
same size have equal chances of been selected. While Purposive sampling is a type of
sampling that researcher uses his or her judgment or common sense regarding the
participants from whom information will be collected (Amin, 2005).
Simple random samplings was used for selecting settlements in Makindye division. In
Makindye division there are fifteen settlements which include, Bukasa, Ggaba, Kabalagala
Kataba, Kabalagala- Kikubamutwe, Kansanga, Katwe 1, Katwe2, Kibuye 1, Lukuli-kilombe,
Kibuye2, Kisugu, Nsambiya-Gogonya, Nsambiya-Kevina, Salaama and Wabigalo. Then the
names of all settlements was written on small pieces of paper and then a few settlements
were randomly selected while the researcher selected the local council officials and program
managers of radio stations in Makindye division using purposive sampling method based on
his own knowledge and professional judgment.
According to Amin, (2005) purposive sampling is usually used when a limited number of
individuals possess the trait of interest. In other words, it is the only viable sampling
technique in obtaining information from a very specific group of people.
3.5 Data Collection Method
The questionnaires were self administered. Where respondents were found to be illiterate
and could not read, contents of the questionnaires were read and explained to them then
their opinions recorded. Interviews were also self conducted on the 10 key informants.

35

3.6 Validity and reliability of the instruments
3.6.1 Validity
Validity of the instruments was determined by employing the Content Validity test where
the instruments were given to 3 experts in the field to rate the relevance of the questions in
the questionnaires. Then, the Content Validity Index (CVI) was calculates as follows:
CVI

Number of items declared valid
Total number ofjudges
4
5

=

0.80

3.6.2 Reliability
Similarly, the Test Retest method was also used to determine the reliability of the
instruments where 30 qu~stionnaires were served on 20 randomly selected respondents in
the study area. Responses from these questionnaires were recorded. Then, after 2 weeks
same questionnaires were served for the second time on same respondents. Responses were
recorded and compared with the responses recorded from the first set of questionnaires
served. Both responses were found to be very much alike. Hence, the instruments were
declared reliable.
3.7 Data analysis techniques
Quantitative data were entered into SPSS version 16.0 processed and analyzed. Frequency
tables were used to present and analyze respondent’s characteristics. Mean and Standard
deviation was used to present and analyze respondent responses on the quantitative data.
This helped to demonstrate the strength and weakness of the responses on both IV and DV.
While, Qualitative data obtained from the interviews conducted was analyzed using the
thematic analysis method. The interpretation guide for mean is as follows:
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3.9 Limitations
In order to minimize much limitations in the study, some measures were taken which
included:
1. Extraneous variables which are beyond the researcher’s control such as respondents’
honesty, personal biases and uncontrolled environment of the study.
2. Instrumentation: The research instruments practices and radio programs on sanitation are
not standardized. Therefore a validity and reliability test was done to produce a
credible measurement of the research variables.
3. Testing: The use of research assistants may bring inconsistencies in terms of time of
administration, understanding of questions due to different explanations given. To minimize
this threat, the research assistants were oriented and briefed on the procedures to be done in
data collection.
4. Dishonesty and personal biases of respondents: The researcher does not have control
over honesty of respondents and personal biases. In this case, the researcher requested
respondents and reminded them to be very honest and avoid personal biases as there are no
wrong answers.
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CHAPTER FOUR
DATA PRESENTATION, ANALYSIS AND INTERPRETATION
4.0 Introduction
This chapter presents the analysis of the data gathered and interpretation thereof. It gives the
demographic characteristics of the respondents and variables used.
4.1 Response Rate
The researcher distributed 400 questionnaires but was able to retrieve 371 questionnaires
that were correctly filled and answered. This gave a retrieval rate of 92.75%, according to
Amin, (2005), if the response rate is more than 70%, this is enough to carry on and continue
with data analysis.
4.2 Demographic characteristics of the respondents
This section determines the demographic characteristics of the respondents. To achieve it
questionnaires were distributed to capture these responses. Frequencies and percentage
distribution tables were employed to summarize the demographic characteristics of the
respondents in terms of gender, age, highest qualification and occupation. Table 4.2 gives
the summary of the findings.

Table 4.2: Demographic characteristics of the respondents
Gender

Frequency

Percent

Valid Percent

Cumulative
Percent

Male

244

65.8

65.8

65.8

Female

127

34.2

34.2

100.0

Total

371

100.0

100.0
Age

39

Below 20

2

.5

1.5

.5

~0 29

73

19.7

19.7

20.2

30-39

184

49.6

49.6

69.8

W 49

90

24.3

24.3

94.1

50 and above

22

5.9

5.9

100.0

Total

371

100.0

100.0

-

-

Qualification
None

25

6.7

6.7

6.7

Primary

37

10.0

10.0

16.7

Secondary

180

48.5

48.5

65.2

Post-secondary

129

34.8

34.8

100.0

fotal

371

100.0

100.0

Occupation

.

Farming

60

16.2

16.2

16.2

frading

80

21.6

21.6

37.7

Sales person

129

34.8

34.8

72.5

Public servant

102

27.5

27.5

100.0

Total

371

100.0

100.0

The findings presented in Table 4.1 revealed that majority, 65.8% of the respondents were
male while the female were represented by 34.2%. The dominance of the male in the study
implies that more men were more concerned and listen to radio stations program on
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sanitation practices than their female counterparts because of the nature of the socio-cultural
environment. The dominance of the male in the study implies that more men are involved in
sanitation practices than their female counterparts because they have the ability, time and
manpower. This is unlikely among their female counterparts.
The Table further revealed that majority, 49.6% of the respondents were within the age
group of 30

—

39 years, followed by 24.3 % of the respondents were within the age group of

40 —49 years, followed by 19.7% of the respondents were within the age of 20

—

29

years, 5.9% of the respondents were within the age of group of 50 years and above and
lastly .5% of the respondents were within the age of group of below 20 years. The
dominance of the respondents within the age group of 30

—

39 years was because they have

the ability and time to participate in all sanitation practice in the community.
Furthermore, Table 4.1 revealed that majority, 48.5% of the respondents were secondary
school holders and 34.8% of the respondents were post- secondary holders and 10.0 % of
the respondents were primary holders, while 6.7% of the respondents were not educated at
all. The dominance of the respondents who were obtained secondary school certificate
implies they have the knowledge that can help them to understand the importance of
sanitation practices and p~rsonal hygiene.

Similarly, Table 4.1 revealed that majority, 34.8% of the respondents were sales person or
business people and 27.5% of the respondents were public servants and 21.2% of the
respondents were traders, while 16.2% were farmers. The dominance of the respondents
engaged in self business~s could be attributed to the high unemployment rates found in
almost developing countries.
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4.3 Question 1: How much of airtime

is

dedicated to sanitation related programmes by

Makindye-based radio station?
The first

objective of this study was to ascertain the amount of airtime used by Makindye

based radio stations on sanitation practice. This objective was achieved by interviewing key
informants. Their respon~es were summarized below.
Table 4.3.1: Showing the Number of Sanitation Programs by Makindye-based Radio
Stations

___________________________________________________________

Name of radio

Program

Airtime used

Galaxy fm

Radio Cho campaign

30

KFM 90.4

Bulungi-Bwansi

40—45

Dembe fm93.3

Bulungi-Bwansi

40

Community Radio fm

Nil

Nil

Sapiensa

Nil

Nil

stations

(minutes)

Per week

Source:primaiydata,20l 7

In the Face to Face interview conducted, the Kils were asked the question” Do you have
any program broadcast on sanitation? The following voice from the key informants: Item
(1): “We have a sanitation program in our radio station called Bulungi-Bwansi meaning
keeping the world clean and 40 minutes was allocated to it and the program was
running on the station for almostfour years ....Dembe Fm 93.3 Program manager
Item (2): The researcher asked the key informants on the impacts of the sanitation
program to residents under study. The participants disclosed that:
“There are some positive changes been observed in term ofgood sanitation
practices like poor waste disposal on the roads site, into drainages and household
compound have been improved through waste management practices as result of
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regular dissemination of sanitation related programs by the radio stations
Galaxy Fm program manager
Item (3): The researcher asked the key informants his opinion on sanitation program by
the radio stations and the respondents disclosed that:
“Radio programs on sanitation and other related environmental issues was very
poor and inadequate for attitudinal changed

Local Council official

Item (4): the researcher asked the key informants his perception on radio stations
programs on sanitation practices and the respondents reveal that:
“Radio stations have contributed on sanitation practices through their program
contends but it contributions in creating awareness were insufficient and very poor
onlyfew stations have regular programs on sanitation practices and it appears once
a week. While entertainment, religious, sports, politics, music and social programs
are frequent in all the station... .Local Council official

Table 4.3.2: Radio programs on sanitation practices
~1
Minimum Maximum jMean Std. Deviation
Radio
programs
on 371 1.00
5.00
2.6146 1.26478
sanitation enhances my
awareness on sanitation
ractices

Interpretation
Fairly
satisfactory

Radio
programs
on 371
sanitation contributed to m~
awareness
on
diseaser
resulted
from
~00
sanitation

Fairly
satisfactory

1.00

5.00

43

2.9 218 1.1

4223

13.2 992 1.1 1.12681

Fairly
satisfactory

4~ person can maintain good 371
sanitation practices when
listen to radio
programs on sanitation

1.00

5.00

01 371
Radio
programs
sanitation enable me ~ in
managing my waste
properly

1.00

5.00

3.4 744 1.0

2734

Satisfactory

Radio
programs
on 3 71 1.00
sanitation contributed to the
well-being and freedom
from the risk of diseases

5.00

3.5 283 .98

975

Satisfactory

Radio
programs
on 371
sanitation enable me t
understand how to relat~
with the environment

5.00

3.7 601 .95245

Satisfactory

3.2664

Fairly
satisfactory

-

Average mean

1.00

371

-

-

.

1.08389

Source: field survey, 2017
Table 4.3 revealed that radio programs in creating awareness on sanitation practices
in Makindye division Kampala, was assessed by the respondents as fairly satisfactory.
This was because the general average was 3.2664, and standard deviation was = 1.08389.
The above findings therefore imply that the communities of Makindye division were fairly
satisfied with the radio st~ions in creating awareness on sanitation practices. The responses
of the table above coincided with the information obtained from the interview by the key
informants.
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4.4 Question: How do the residents in Makindye division perceive the roles of radio
stations in creating awareness on sanitation campaigns?
Table 4.4: perception of the residents on sanitation campaign

~

N

Std.
Deviatio Interpretati
Minimum Maximum Mean n
on

Based on the knowledge 371 1.00
acquired from radio stations I
have good understanding of
sanitation

5.00

3.7466 .80904

Satisfactory

Radio programs on sanitation 371 1.
enhances my understanding
about danger of poor
sanitation

00

5.00

3.8383 .80 923

Satisfactory

Radio programs on sanitation 371 1.
enhances my skill on waste
management

00

5.00

3.8329 .85 367

Satisfactory

Radio programs on sanitation 371 1.
enable me to protect myself
from diseases like malaria,
yellow fever, typhoid, and skin
infections

00

5.00

3.8571 .84 378 Satisfactory

Radio programs on sanitation 371 1.
enhances my skill on how to
)revent my children from
getting diarrhea and cholera

00

5.00

3.8302 .82 904 Satisfactory

Radio programs on sanitation 371 1.
ilay a crucial role in educating
me about sanitation practices

00

5.00

3.8733 .88 386 Satisfactory

~verage mean

371

-

-

13.8297

0.838118 ~Satisfactory

Source: field survey 2017
Table 4.4 revealed that perception of the community on the roles of Makindye-based radio
stations in creating awareness on sanitation practices was assessed by the respondents as
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satisfactory. This was because the general average mean was 3.8297 and standard deviation
was 0.838118.
The finding implies that most of the respondents strongly agreed that, the knowledge
acquired from the radio stations on sanitation practices enable them on how to protect
themselves and their children from diseases caused by poor sanitation like cholera, polio,
typhoid, skin infection and diarrhea. Also the knowledge obtained from the radio station
on sanitation enhances their skills on waste management.
It is therefore evident from the above finding that radio stations play a vital role in enhances
knowledge of community on sanitation practices.
Item (5): Based on the objective the researcher asked the key informants whether the
knowledge level of the pcople on sanitation practices have being increase as a result of
radio campaigns and the participant disclosed that:
“Many ofus obtained a good knowledge ofwhat is sanitation is all about through
radio programs and our attitudes has been changed with regards to our personal
hygiene, wash handpractices and waste management

Local Council official

Item (6): the researcher asked the Key informants their opinions on the benefit of the radio
programs on sanitation pi~ctices and the respondents disclosed that:
“Information provided by the radio stations is our main source for awareness on
sanitation and other environmental issues and the information we obtain helps us on
how to keep our environments clean

Local Council official

iv. 4.5 Question: How effective are Radio sensitization campaigns on sanitation
practices in Makindye division.
Table 4.6 below presents respondents’ responses on the level of influence radio campaigns
had on their attitudes.
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Table 4.5: Community attitude on sanitation practice
Std.
N
Frequent

campaign

on 371

Minimum Maximum Mean
1.00

Deviation

Interpretation

5.00

3.6334 .90067

Satisfactory

00

5.00

3.6873 .97

777

Satisfactory

00

5.00

3.8113 .88

652

Satisfactory

00

5.00

3.8544 .82

877

Satisfactory

1.

00

5.00

3.8329 .89

690

Satisfactory

Radio programs on sanitation 371 1.

00

5.00

3.8787 .86

609

Satisfactory

-

3.783

sanitation by radio enable me to
positive attitude change
Radio programs on sanitation 371 1.
enabled to avoid indiscriminate
dumping of waste
Radio programs on sanitation 3 71 1.
enhances creative thinking
about sanitation practices
Radio programs on sanitation 3 71 1.
enable me to improved my
attitude on personal hygiene
Radio programs on sanitation
facilitating attitude change

3 71

increase my interest on
sanitation practices
Average mean

371

-

0.89279

Satisfactory

Source field survey, 2017
The results presented in Table 4.5 revealed that community attitude on sanitation
practices was assessed by respondents as satisfactory. Because of the finding revealed that
majority of respondents (average mean 3.783 and standard deviation 0.89279.) strongly
agreed that sanitation program by radio stations assist them towards developing positive
attitudinal change, avoid indiscriminate dumping of waste and improved their attitudes
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on personal hygiene. This has supported the responses of the key informants as stated
below.
To determine the level of influence radio campaigns have on the attitudes of the community
of Makindye division.
Item (7): The researcher summed up his interview by asking the key informants his opinion
on the influence of radio campaigns on sanitation practices had on the attitude of the
community and the participant’s comments as follows:
“Radio stations play a fundamental role in influencing people ‘s behavior and
attitudes towards sanitation practices in Makindye division, to the extent that
indiscriminate disposal ofwastes by the populace has reduced as compared to some
years back. And many incidences of diseases resulted from poor sanitation such as
typhoid, skin infection; cholera and diarrhea especially among the young children
are no longerfrequent

KFM 90.4 Program manager

On the influence of radio campaigns have on the attitudes of the community on sanitation
practices the key informants also added that:
“In organizing program on sanitation we invited the resource persons like doctors,
environmentalist and local council officials to participate in the discussion program
on sanitation practices where the producer (reporter) asked the experts questions
(in an interview session) on sanitation practice and personal hygiene in their
responses the experts gave more detail on sanitation practices such as consistent
used of latrine, avoid open defecation, wash hand practices, maintain safe water
either by boiling,, add chlorine, waste management and proper care of children
hygiene

KFM 90.4 Program manager

Item (8): The researcher in his efforts to find out the influence of radio stations on
sanitation practices asked the key informants in the area under study and the respondents
views confirmed that:
“We know our radio stations are doing enough on sanitation and other related
environmental programs because we normally listen to it and we actively participate
in our community monthly sanitation practices Bulungi-Bwansi, take care of our
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unwanted materials, avoid indiscriminate dumping of wastes but properly managed
our wastes by putting it in provided places where it can collected by the
trucks

Local Council official

Item (9): the researcher asked the key informant on the radio program on sanitation
practices and the respondent’s responses were contrary with the others. He implied that:
“We don ‘t have a sanitation program in our radio station but we are planning to
Start Broadcast environmental relatedprograms

Sapiensa Radio program

manager
Item (10): the researcher asked the key informants his view on radio program on sanitation
practices and the participant disclosed that:
“We don’t have any program on sanitation practices in our radio
Station.... Community Radio Fm program manager

4.6 The Presentation of Sanitation Practice of Makindye Division Residents
The table below shows the respondents responses on sanitation practice.
Table 4.6: Sanitation practice
N

Minimum Maximum ‘Mean

sanitation practices is a prerequisite 371 1.00
~or socioeconomics development

Std.
Interpretation
Deviation

5.00

3.2911

.97060

Fairly satisfactory

Washing hands with soap after usin~ 371 1.
latrines is a part of
sanitation practices

00

5.00

3.3989

.97

115 Fairly satisfactory

Treat your water either by boiling, add 371 1.
chlorine or used filter is part 0:
sanitation practices

00

5.00

3.6415

.96

887 Satisfactory

Consistent used of latrines and avoid 371 1.
open defecation is a part of sanitation
practices

00

5.00

3.8868

.89

329 Satisfactory
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bsent of adequate sanitation has a 37111.
rious impact on health especially for
iildren

00

15.00

3.8518

.91

953 Satisfactory

~nitation practices accelerate progres~ 371 1.
~i millennium
~velopment goals (MDGs)

00

5.00

3.8356

.93

139 Satisfactory

anitation practices encompasses safe 371 1.
rater, waste management and personal
ygiene

00

5.00

3.8302

.88

882 Satisfactory

371 1.

00

5.00

3.8571

.81

112 Satisfactory

anitation practices prevent, the 371 1.
pidemics of diarrhea, cholera,
[ysentery and polio

00

5.00

3.9084

.72

946 Satisfactory

~dequate sanitation practices prevent 371 1.
ugh levels of infant mortality rate

00

5.00

3.9704

.67 519

-

3.74736 10.87594

‘.4any incidences of diseases
re linked to poor sanitation practices

~verage mean

—

371

-

Satisfactory

Satisfactory

Source: field survey, 2017
The results presented in Table 4.6 above revealed that sanitation practices assessed by
respondents were satisfactory. This was attributed to the fact that adequate sanitation
practices have improved their living condition and few respondents disagreed. That is why
the general average mean was 3.74736 and standard deviation was 0.87594 which was
satisfactory.
The findings revealed that majority of the respondents agreed that treated water, use of
latrines and avoid open defecation are parts of sanitation practices and also the respondents
agreed that adequate sanitation practices accelerate progress on millennium development
goals (MDG’ s) and prevents high levels of infant mortality rate. The findings were agreed
by with the opinions of the key informants above.
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CHAPTER FIVE
Discussion, conclusion and recommendation

5.0

Introduction

This chapter presents the discussion of the study guided by the objectives. The discussion
was done by exploring the research findings relative to what other researchers in the fields
that pertain to the variables have confirmed. The study was concluded and appropriate
recommendations were made from the findings.
5.1 Discussion of the findings
5.1.1 To ascertain how much of airtime is allocated to sanitation programs by the radio
stations in Makindye Division Kampala, Uganda.
The first objective of this study was to ascertain how much of airtime is allocated to
sanitation related programs by radio stations in Makindye division. The study found that the
residents were not satisfied with the programmes Radio stations have carried out on
enlightening people on sanitation practices. Their responses showed that radio stations have
contributed towards sanitation practices through enlightenment campaigns. But the
contributions were insufficient and inadequate. There were poor enlightenment campaigns
by the radio stations on sanitation issues and there’s need for more frequent campaigns.
However, this finding agrees with that of Roba, (2012) studied media and environmental
awareness in Ethiopia. The findings showed that a scarcity of environmental related
information and no permanent section was assigned for environment issues to be presented
in the form of news, reportages, interviews or commentaries in the media. The study further
revealed that no proper emphasis was given to environment issues like waste disposal,
water, sanitation and hygiene within the media, if at all covered; most of the environment
issues were too brief and covered only indirectly giving high priority to other issues such as
sport, development, investment, agriculture, health and education. The poor emphasis of
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environment issues in the editorial policy may have ultimately resulted in poor and
inconsistent coverage in the newspapers and on radio and television.
The finding also coincided with that of Ruksana, (2017) who studied role of mass media in
sanitation and hygiene practice in India. The findings indicated that majority of the
respondents were not satisfied at the extent the broadcast media have contributed towards
sanitation and hygiene practices. Results obtained from programs schedule of the broadcast
media showed that sanitation related programs in all the stations were very poor when
compare to other categories of programs like social and entertainment or religious
programs. This was as a result of irregular enlightenment campaigns on sanitation practices.
However, Hannah (2010) in her study stated that role of media in creating environmental
awareness is a dominant one. The results of her study showed that a vast majority of 80%
respondents claimed that they were informing themselves regularly on environmental
related issues by the media. This therefore implies that radio stations can play a vital role in
the dissemination of information regarding sanitation practices and it is believed that
devices such as radio raise people’s consciousness about how people can manage their
waste properly.
Mass media in the current would play a major role of bringing people together around the
world. This has enable people to share some information that help them to acquired general
understanding of their surrounding environment in a suitable manner that favorable human
life. This study agrees with that of Dominick, (2005) who established that radio plays a lot
of informative and educatiye programs to raise awareness on political and socio- economic
issues as a means of achieving national development.
5.1.2 Perception of the community on the role of radio stations in creating awareness
on sanitation campaign in Makindye division.
The second objective of this study was to examine the perception of the communities on the
roles of radio stations in creating awareness on sanitation campaign in Makindye division.
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The findings imply that, knowledge acquired from the radio stations on sanitation practices
enable them to protect themselves and their children from diseases caused by poor
sanitation and enhanced their skills on waste management practices. The study also exposed
that, the community level of exposure to media campaign has increased their knowledge on
sanitation issues, which have led to a change of attitudes and behavior towards sanitation
practices.
This study agrees with that of Josephine, (2013) who studied assessment of public
awareness and knowledge of media campaigns on environmental issues in South-South
Nigeria. The findings of the study showed that majority of the respondents were aware of
sensitization campaigns by the media about environmental issues and the attitude of
respondents in regards to ~nvironmefltal management issues has changed positively due to
media campaign.
Garang, (2015) also agreed that media have played crucial role in creating awareness in
environmental related issues. In his studied the role of national radio in solid waste
management in Juba South Sudan. According to the findings, the research revealed that
National Radio play a very crucial role in solid waste management, the respondents strongly
agreed that South Sudan radio create awareness, educate and entertain. This coincided with
that of Abhilasha and Kakade, (2010) in their study of News coverage of sanitation in
Kannada Newspapers India stated that the role of media in creating environmental
awareness is a dominant one. The results of their study showed that a vast majority of 80%
respondents claimed that’~ they were informing and educating themselves regularly on
environmental issues on radio, television, and newspapers.

5.1.3 The effectiveness of radio sensitization campaigns on sanitation practices in
Makinkye Division.
The third objective of the study was to establish the effectiveness of radio sensitization
campaigns on sanitation practices in Makindye division. The study revealed that radio
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sensitization campaigns on sanitation practices by radio stations are significant on the
attitudes of the residents. The study revealed that radio campaign in Makindye division have
influenced the attitudes and behaviors of the residents on sanitation practices to extent that
poor disposal of waste by the residents has reduced as compared to some years back. And
frequent incidences of cholera, dysentery and diarrhea are no longer frequent because of the
improvement on personal hygiene.
The findings of this study also agreed with that of Makali, (2003) who found that media
have power to control and direct people’s beliefs, attitudes and behaviors through direct
appeals toward a specific objective via information that circulate daily among the people. It
is believed that, with the help from radio stations in Makindye division people will
change their attitudes and behaviors towards the environment conservation.
A study conducted by Singhal and Rogers, (1989) supported the findings above who
stated that media play crucial role in disseminating relevant environmental information
which offer solutions to environmental issues and possibilities about suitable novelty
because environmental awareness helps in conservation and sustainable development.
Consequently media are important social institutions which fight against negative attitudes
by raising awareness towards attitudinal change by receiving relevant and educative
information from the media. Different societies adopt change as per what they see and hear
from the media. These changes are not limited to socio- economic only, it also includes
environmental issues like water, sanitation and hygiene practices.

However, findings made by Akpoghiran (2015), disagreed with the above findings. He
conducted a study on influence of broadcast media enlightenment campaigns on solid waste
management in Nigeria. The findings from the programs schedule of the nine (9) stations
obtained showed that public enlightenment campaigns on environmental information and
issues like solid waste were inadequate and insufficient for sustainable environmental
behavior and development. For example, four (4) stations (Melody FM, Warn; NTA,
Amukpe Sapele; Radio~ Bayelsa and BBS, Benin) do not have direct programs on
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environmental managem~it. We have explained direct program in this study to mean
programs that directly deal on environmental issues like social/magazine program where a
small segment for few minutes highlight issues on environmental management. Therefore,
from the data obtained from these stations, it is evident that the extent of broadcast media
enlightenment campaigns on environmental information and management is very poor,
inadequate and insufficient for attitudinal change. Only few stations have regular programs
on environmental management and this appears once a week. This is also inadequate.
5.2 Conclusion
This study revealed that, residents of Makindye division were fairly satisfied with the time
allocated to sanitation related programs by the home-based Radio stations in creating
awareness on sanitation practices. However, Radio airtime does not have much impact on
improving the sanitation practices. The study also revealed that the residents of Makindye
division believed that enlightenment campaigns on Radio stations enhanced the situation
with regards to sanitation practices. In answering the third objective of the study, it was
revealed that, campaigns on Radio stations with regards to raising people’s awareness on
sanitation practices were very much effective in changing attitudes of the residents in that
line. The Radio enlightenment campaigns in Makindye

division

have changed the

attitudes and behaviors of the residents on sanitation practices to extent that poor
disposal of waste by the residents has significantly reduced as compared to some years back
and frequent incidences of cholera, dysentery and diarrhea are no longer frequent because of
the radio enlightenments campaigns.
5.3 RecommendationS
Based on the findings made by this study, the following recommendations are hereby
proffered.
1. Radio stations should increase their coverage on sanitation practices by designing
more relevant and educative programmes aimed at raising or educating the local
communities in terms of the need to imbibe the spirit of sanitation.
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2.

The Ministry of Water and Environment as well as other related NGOs should
support and encourage the Radio stations to provide more airtime to sanitation
practices especially by sponsoring such programmes.

3.

Some of the Radio stations do not have direct programmes on sanitation practices
and for those who have, the time allocated for such programmes were short such that
the programmes are broadcast weekly and even occasionally. Hence, Radio stations
should strengthen the enlightenment campaigns on sanitation practices by creating
more programmes on that aspect.

4. Radio enlightenment campaigns should focus on the dangers of indiscriminate waste
disposal on the health of the residents of Makindye division and redesign their
programmes to encompass discussions, interviews with experts on environmental
issues, Radio Links, Dramas as well as public participations. This strategy can help
to influence people’s attitude and behavior in ways that promote environmentally
sustainable societies.
5. The study also discovered that attitudes of indiscriminate waste disposal by most of
the local communities arise as a result of lack of specially allocated refuse dumping
sites in most of these locations. Thus, it is recommended that Governments at all
levels should provide refuse dumping sites in each of these locations at places very
much accessible to the local residents.
5 .4 Areas for Further Studies
This study covered five Radio stations located in Makindye division Kampala, Uganda
hence, limiting generalization of the findings. There is need for future studies to also assess
the roles played by all Radio stations in Kampala in disseminating information aimed at
raising people’s awareness on environmental friendly attitudes with regards to waste
disposal. Furthermore, a comparative study should be done to establish which media is
more effective in promoting sanitation practices and reaching a wider impact on the
audience. Similarly, future research should also be conducted on how to come up with other
efficient methods of raising people’s awareness on proper waste disposal attitudes.
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APPEDIX I:
QUESTIONNAIRES
Dear respondent,
I am Zannah Maidunoma a Master’s of Science Student of Mass communication, Kampala
International University, Kampala, Uganda. Currently conducting a research on examining
the role of Makindye-based radio stations in creating awareness on sanitation practice. I
humbly request for your assistance in filling the questionnaire. All information provided
would be used for the study and treated with strict confidentiality
Section~ A:RespondentsCharaeteristics
i.

Please indicate your Gender 1

Male

(

ii.

Please indicate your Age 1=

)2

Female(

)

Below 2Oyrs ~; 2~2O-29yrs
iii.

440-49yrs

Pleaseindicateyourhighestqualificationl= none (

3~Secondary

iv.

Q; 330-39yr

( ); 550yrs-&above ( )

), 2Primary ( ),

( ), 4Post-secondary ( )

Please indicate your Occupation: lFarming ~; 2Trading ~;
3=Sales Person ~; 4Public Servant (
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)

[lie Key Explain Available Choices As:1SD: STRONGLY DISAGREE; 2=D:
)ISAGREE; 3=U:UNDECIDED;4=A: AGREE;
5=SA: STRONGLYAGREE. Please indicate the extent at which

I
2
3
4
5
6
7
8
9
10
11
12
13
14
15
16
17
18
19
20
21
22
23
24
25
26
27
28

You agree with the statements below
SectionB:RADIO PROGRAMMES ONSANITATION
Radio programs on sanitation enhances my awareness on sanitation
Radio programs on sanitation contributed to my awareness on diseases
tesulted from poor
A person can maintain good sanitation practices when listen to radio
Radio programs on sanitation enable me in Irlanaging my waste properly
Radio programs on sanitation contributed to the well-being and freedom
From the risk of
Radio programs on sanitation enables me to understand how to relate
PERCEPTIONOFTHE COMMUNITYONSANITATION
Based on the knowledge acquired from radio stations I have good
Radio programs on sanitation enhances my understanding about danger
Radio programs on sanitation enhances my skill on waste management
Radio programs on sanitation enable me to protect myself from iseases
Like malaria, yellow
Radio programs on sanitation enhances my skill on how to prevent my
Children from getting
Radio programs on sanitation play a crucial role in educating me about
COMMUNITYATTITUDEONSANITATION PRACTICE
Frequent campaign on sanitation by radio enables me to positives
Radio programs on sanitation enable me to avoid indiscriminate
Radio programs on sanitation enhances creative thinking about
Radio programs on sanitation enable me to improved my attitude on
Radio programs on sanitation facilitating attitude change
Radio programs on sanitation increase my interest on sanitation practice
Section C: SANITATION PRACTICE
Sanitation practices is a perquisite for socio-economics development
Washing hand with soap after using latrines is part of sanitation
Treat your water either by boiling add chlorine or used filler is part of
Consistent used of latrines and avoid open defecation is part of
Absent of adequate sanitation has a serious impact on health especially
Sanitation practices accelerate progress on millennium development
Sanitation awareness encompasses safe water, waste management and
Many incidences of diseases are linked to poor sanitation practices
Sanitation practices prevents the epidemics of diarrhea, cholera,
Adequate sanitation practices prevents high levels of infant mortality
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SD

SD

D

U A SA

—

—

D

—

U A SA
—

—

—

SD

D

—

—

—

—

—

—

—

—

U A SA

—

—

—

—

—

—

—

—

—

—

SD

D

U A SA

—

—

APPENDIX 11
INTERVIEW GUIDE

Dear respondent,
I am Zannah Maidunoma a Master’s of Science Student of Mass communication, Kampala
International University, Uganda. Currently conducting a research on examining the role of
Makindye-based radio station in creating awareness on Sanitation Practice in Makindye
Division, Kampala Uganda. I humbly request for your assistance to answer the questions. All
information provided would be used for the study and treated with strict confidentiality.
KEY INFORMANTS INTERVIEW:
Program Managers of radio stations in Makindye Division, Kampala Uganda.
Dear Interviewee,

You have been chosen as an Interviewee for you are conversant with Radio Station Programs
and your answers will be used to aid my research project. The purpose of this interview is to
find out the role of Makindye-based radio stations in creating awareness on sanitation practices.
INTERVIEWQUESTIONS FORRADIOSTATIONSPROGRAMMANAGERS
Gender: (1) Male(

) (2) Female(

) (3)Age (

) (4) Education ( ).

(1)

Do you have any program broadcast on sanitation? (1) Yes ( ), (2) No (

(2)

Name of the program

(3)

Do you have any organization that funding the program on sanitation?

(4)

How many minutes have you allocated to sanitation

).

program in your radio station?
(5)

How long have the program been running on this station?
65

(6)

What are the changes made by your radio stations in Makindye Division with
regard to sanitation?

(7)

What are the challenges facing your station with regard to sanitation Programs?

(8)

What strategies used in solving the problems

INTERVIEW GUIDE FOR COMMUNITY LEADERS
Dear respondents
I am Zannah Maidunoma a Master’s of Science Student of Mass communication, Kampala
International University, Uganda. Currently conducting a research on Radio Stations in
Creating Awareness on Sanitation Practice in Makindye Division, Kampala Uganda. I humbly
request for your assistance to answer the questions. All information provided would be used for
the study and treated with st~ict confidentiality.
INTERVIEW

QUESTIONS

FOR

COMMUNITY

LEADERS

DIVISION KAMPALA UGANDA.
Gender: (1) Male( ),(2) F~male (

),(3) Age(

),(4) Education (

).

(1) How long have you been here in Makindye
(2) When were you given this position?
(3) What role does your office plays in sanitation practices?
(4) What do you think should be done in order to keep Makindye clean?
66

IN

MAKINDYE

(5)

How does radio stations in Makindye division helping in sanitation practices?

(6)

Whatarethecha1lengesfacedbyyourofficeregardingsanitationpractj~s?

(7)

What can you tell to Makindye residents about sanitation practices?
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3.2 Data (‘ollection I ustru nients
Comment [u125):

3,2.1 Questionnaire Design
‘I he questionnaires shall he used to gather information from respondents. The questionnaires
shall he di\ ided into sections. Section A shall be interested in the demographic inlormation of’
the respondents in line

ts

ith their sex. age. gender. education level. etc. Other sections shall he

addressing questions of’ specific interests in line with the research questions, aligned in a lti\ c
Point l,ickert Scale ranging from strongly Agree to Strongly Disagree.
3.2.2 IntervieW Guide
The researcher shall use structured interviews for the key informants such as. Ke~ personnel in
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Radio and Television stations. Political and Community leaders and I luman Rights Groups. ‘I he

I ,,

r

nature of’ the questions set to these categories shall vary depending on the intended oh~ccti \ Cs.
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3.3 ‘I’nrget Population
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‘I he target population of’ this study shall he broken dosh n into three categories
Comment [u129)’

I. Media houses in Kenya; three Television stations namely; Citiien ‘[‘V. KT~ l’\’ and
NTV were chosen lS.or this study. and three radio stations

-

Ramogi FM. Kameme I’M.

and Kass FM stations were also chosen. These stations were chosen hecausc the\
represent the most popular stations s~ ith the ss idest reach in Kenya. ‘Ibis is particularly
necessary fbi this stud) because the study aims to study a nation\\ ide phenomenon and as
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such it is pertinent that only stations that have a nationwide reach should he chosen. I he
data hoped to gather from this stations are also twofold

Voice and ideo recordings of

political narrations, speeches. campaigns and general co~ erage between December 2007.lanuary 2008. March 201 3-.\pril 2013. and August 2017-October 2017. Secondly.
inter\ ie\\ s shall he conducted

ii

Oh media stakehotders (Station’s manager. I dito”-in

chic!’ and political ~c\\s reporter! in these stations to find an their pelceltirns on the
role of the media during elections as ss elI as infbrni the researcher an the stations
ideology as regards to political ne\\ 5 cO\ erage. l lie)

ould also he in a unique position

to infhrm the researcher on the challenges fhcing the mass media during political
reporting and elections.
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2. CommunitY leaders: This would include Human rights groups such as (Kenya National
Commission on Human Rights. Human Rights Watch, and National Coalition of I luman

Comment

101321

Rights Del~ndet’5t and other campaign monitoring associations in Kenr a. as oell us
community leaders and some prom nent p01 iti cal figures in keny a. I he reason loi
choosing these classes of people are because they will ha~ e unique perspeeti\ e on ethnic
iolence and possibly he able to shed some insight

into
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the role of the media in this. \lso

they are a key part of the electoral process and s~ould he in the right position to shed light
on the role of the media in the electoral process and their perception on the challenges
faced during elections.
3.

1 be general population of Kenya: Ihis shall include all Keny ans of oting age (1$ car’~
and abos e). When talking about ethnic conflict, one cannot empirically study the causes
of ethnic conflict ss ithout talking and reaching out to the general populace. ‘l’he people of
Kenya would be uniquely qualified to shed light on the causes of ethnic conflicts, their
perceptions of the ruling class and the role the media plays. l’his research shall limit the
distribution ol’ questionnaires to the following regions: Nairobi. Momhasa. Nakuru.
Kldoret. Kisumu and Malindi. ‘I be reason or this is because these regions are the most
olutile emon ~o terms

0!

ethnic conflicts and ba\ e the hilled
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3.4 Sample size DeterminatiOn

The sample population are. Nairobi (2.750.547), Mombasa (799.668). Nakuru (259.903). I’ Idoret

Sr

en
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Based on the selected region chosen lbr this study and using the Kreicie and Morgan’s firmula
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(21 8.4~6). Kisumu (216.479) Malindi (118.265) , bringing the total to 4.363.308.
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sample size cleterminudioti. the researcher arrived at minimum sample size population of 400.

lhe procedure far determining sample size far research as;
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‘V
/t =

1+ \(e)

Where: n

the required sample site: N

significance. o hich

\\

as fl\ed to he

-

the kno\\ n population 01e: and e

the c\ e! o!

0.05 o hen the population si/C is kno\\ n. t sing this

tormula. a sample of -100 community members and 52 radio program managers is arrl\ ed at.
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~I1I

~ba Road~ ~

~ K~*4#
~

44

* ~

~ret~ Q4~6~F~$~

~

4~4~Iu~
-

~v

4

b~~ç c~f~*1ieJ?JreAt~r
I

~ 966~4~O5~
Tu~44~yi~ ~ 2~U~7

~Th*r $f$~dwj~
E~IDT~NO~A

m~ 41bGv~ ~e~a~4 ~au4k~atø !(

~‘tuden: of

Mus(~r% 4r*~p~In ~

d~%ms*~
~
4
~.

~ )

mj~h~ ~i~tjon44l UnI~ø~t~’yursuhi~ 4

ii

J~bA~ ~li~o1P4krn dt1e~ ~ ii; ~atTh~
~j~a~pçs4z
~

nt~~

~4nfør~a4pi~
~p74;c~q~fr~w 4~~*~h1y~
n ~i~y~çced. It
~

~ boetI ~
~bi~r~t~ ~t~oi

~ ~4~ar~

~

I

~Mem~c p~~rjoso~ ~dIi4êU1~
I~ke~6ttt iitt~$~

I
4

I

7iVt

I
~4

~

Dya~~
P~tnq~paI ci~s

—___~~-~

68

